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A DESTINATION IN
ITS OWN RIGHT

Perfectly positioned within close proximity
to 246 hotels with over 35,875 rooms.

#1

VISITED SHOPPING
CENTER IN HAWAII
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OAHU RESIDENTS - 2025 OAHU VISITORS - 2025

.s;i::ﬁj:ﬁng 1.02 M 344,844 N\ 5.68M 7.0 Days
o T 20288 T w3 gz
/’3 $150,758 $18.86 B $9.42B @ $238
AVG HOUSEHOLD ANNUAL CONSUMER ANNUAL VISITOR PER PERSON PER
INCOME RETAIL EXPENDITURE SPENDING DAY SPENDING
QQ% 671,640 erm 823,823 UQE 108,400 39.57M
~Fl - DAYTIME ,_ WORKFORCE AVERAGE DAILY 00 ANNUAL VISITOR
POPULATION (16+) POPULATION CENSUS DAYS

Source: Estimated demographics report, 96815, sitesusa.com/regis-online. Sources: Hawaii Tourism Authority (HTA), State of Hawaii Department of Economic

Development & Tourism (DBEDT)
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Property Overview

L | :II mn " _ Located steps away from the world-famous Waikiki Beach, Ala
|

- ,_ _. Moana Center is the world’s largest outdoor shopping center

featuring a diverse collection of stores, from national retailers
and local favorites to high-end boutiques. The selection of
brands includes Nordstrom, Bloomingdales, and Target in
addition to luxury retailers such as CHANEL, Gucci, Hermes
and many more. The center hosts 52 million shopper visits
annually and generates more than $1.5 billion in annual sales.

With over 350 retail and dining options and an array of
entertainment options including a multi-million-dollar art
collection, a 20-foot climbing structure for kids, and live music
and hula performances, Ala Moana Center is the primary
shopping, dining, and leisure destination for the island locals
and visitors.

PROPERTY INFORMATION

Address: 1450 Ala Moana Boulevard
Market: Honolulu, HI
Total Retail Square Footage: 2,659,748




STATE OF HAWAII

2025 VISITOR ARRIVALS
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